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The South African Federation for Mental Health is a broadly inclusive body that is constituted by Mental Health Care Users,
organisations providing mental health care services, and professionals in theffralehtal health in South Africa.

We are proud to have been successful in our bid to host the first World Mental Health Congress of the World Federatiotafor Me
Health to be held in suBaharan Africa and to create an opportunity to spotlight mentalthagasues of global importance and of
particular relevance to developing countries.

The Local Organising Company, capably chaired by Mrs Ingrid Daniels (Director of Cape Mental Health Society), is whyrkittg clos
The Conference Company (professio@ahgress organisers) and the CTICC to ensure that the 2011 World Mental Health Congress is
hugely successful.

The organising committee aims to host a wecldss event in terms of administration, venue, scientific content, and opportunities to
socialise ad network. We also want to ensure that registration fees are affordable to delegates from Africa and abroad.

With this in mind, we appeal to potential sponsors to support the Congress. A wide variety of sponsorship options ate audilab
are listed belav. We will be happy to discuss these and, if necessary, customise them to suit the requirements of potential sponsors.

® A member

‘ organisation of
South African Federation e o
for Mental Health
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The African Footprint was the first to be imprinted on the surface of the eadtiay{f the African continent challenges many of the
achievements and values of more rapidly developing global powers. Can the world still learn something from Africa?

The Congress them@frican Footprint in Global Mental Healtbvers broad issues such dslglization, ecology, the economy,
political oppression and international terrorism. Congress tracks and topics will include:

Transcultural Mental Health 1 Innovative Intervention and Treatment

Mental Health Promotion and Prevention Programmes

Advocacy and Human Rights Health Economics
Ethics and the Law in Mental Healt

Infant, Child, Adolescent and Old Age Mental Health

Mental Health Policy

Psychosocial Rehabilitation

= =4 =4 =4

Special Interest Areas, e.g. HIV/AIDS, Diabetes,
Mental Hedth & Poverty, Disaster, refugees, etc.

= =2 =4 A4 A -2

Intellectual Disability

Poverty has been shown to be a major risk factor for mental disorders in high income cogrtndsesearch in lower to middi@come
countries has shown that poverty is associated with increased prevalenceagett severity and a longer course and worse outcome of
YSyGlrtf RA&GZ2NRSNE® [FyOSiQa OF YLI ATy G2 AYyTFfdzSSyOS LRiieswkR | yR
therefore feature high on the agenda.
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The core programme will take place on 18, 19 and 20 October 2011, and will inGdydete Lectures, Symposia, Workshops,
Oral Presentations and Poster Sessions. There will be five Special Lectures, with invited speakers, on Culture,, Hpéaiteniiy,
Consumers and World Mental Health Day.

An extended congress programme will take place on 17 and 21 October, and will consist of scientific meetings, worksbopsesnd

run by partner organisations, and visits to local mental health facilitiescammunity projects. There will also be many special features
offered at the congress, including the showing of awatidning films dealing with mental health issues, an exhibition of Psychiatric Art, and
various social activities.

About 10® participants from both the developed and lowand middleincome countries are expected to converge on our
Mother City to participate in the first WMH congress to be hosted inSabaran Africa.

Delegates will include mental health care practitionesscial workers, psychiatrists, government officials and policy makers,
consumer advocates, consumers, caregiveosne-based carersstudents, and accompanying persons.
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Many world leaders in mental health will be speaking at the cesgjr The following speakers have been confirmed:

A Tsuyoshi Akiyama, Kanto Medical Centre, Tokyo, Japan

A Vuyiseka Dubula, General Secretary, Treatment Action Campaign, South Africa

A Preston Garrison, Former CEO, World Federation for Mental Health

A Oye Gureje, Rresident, African Association of Psychiatrists and Allied Professionals

A Helen Herrmann, ORYGEN Youth HisaCentre, Melbourne, Australia

A Rachellenkins: t NP FS&aa2N) 2F 9LIARSYA2t23& YR LYUGSNYyFragaAzyrt aSydrft 1 SI
A Vikram Patel, Professor of International Mental Health, London School of Hygiene and Tropical Medicine

A Norman Sartorius, President of the International Association for the Promotion of Mental HeatirBmmes

A Sheckar Saxena, Director, Department of Mental Health and®tance Abuse, WHO Geneva

A Deborah Wan, President Elect, World Federation for Mental Health
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The event has been endorsed by

A The Office on the Status of Disabled Persons (OSDP) in the Presidency of the Republic of South Africa
A The Office oftte Premier of the Western Cape

A The Executive Mayor of the City of Cape Town

A Cape Town Routes Unlimited

A The South African Human Rights Commission

A The Mental Health Information Centre of South Africa (MHIC)

A The S A Council for Social Service ProfessionSER.C

A The Human Sciences Research Council

A The African Association of Psychiatrists and Allied Professionals (AAPAP)
A The South African Society of Psychiatrists

A The Department of Psychiatry and Mental Health and the Department of Social Development ofwbesitinof Cape Town
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Local Organising Committee

Solly Mokgata National Director: S A Federation for Mental Health

Shona Sturgeon Board Member: World Federation for Mental Health;
President: S A Federation for Mental Health;
Executive Board Maber: Cape Mental Health Society

Prof. Brian Robertson  Board Member: the World Federation for Mental Health;
Professor of Psychiatry: University of Cape Town

Ingrid Daniels Chairperson: Local Congress Organising Committee
Director: Cape Mental Hdth Society;
I KIFANLISNER2YY 2Sa0GSNYy /1S 5ANBOG2NRAQ C2NYzY

Lecia du Preez Director: North West Mental Health Society

Elna Welman Director: Pietermaritzburg Mental Health Society
GitaHarie Executive DirectorDurban and Coastal Mental Health
Sheldire Septoe Director: Port Elizabeth Mental Health Society

Professor Melvin FreemaRluster Manager Ne€ommunicable Diseasdsational Department of Health

Johan Grundling International Health Liaison National Department of Health
Sandra Ellis Fundraiser Cape Mental Health Society

Brigitte van der Berg Management Secretary: Cape Mental Health

Nina FreysetPretorius  CEO:The Conference Company ""G‘_
Natalie Kensley ProjectManager: The Conference Company ”EEA'{%}
Michelle Angelica Sponsorship & Exhibitiddanager:The Conference Company

World Federation for Mental Health
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Chairperson Brian Robertson (South Africa)*

Deputy Chairperson: Alan Flisher (South Africa)*

ExOfficio Congress Convener Ingrid Daniels (South Africa)*

LocalCongress Organising Committee Shona 8&irgeon (South Africa)*

SAFMH Carel Mouton (South Africa)

WFMH Tony Fowke (Aatralia) Charles Ray (USAJohn Copeland (UK)Preston Garrison (USA)

Tsuyoshi Akiyama (Japaniatt Franciosi (USAHelen Herrmann (Austtia);
Deborah Wan (Hong KongElena Berger (USA)

Partners Dan Stein (UCT) (South Africalan Chabalala (SASOP) (South Africa)
Arvin Bhana (HSRC) (South Afric&hristine Lochner (MHIC) (South Afric@ye Gureje (AAPAP)
(Nigern)
WHO Shekhar Saxena (WHO Geneva)
WPA Robin Emsley (South Africa)
Global Mental Health Vikram Patel (UK/India)
International Rachel Jenkins (UK)eanne NicklaBaust (Germany) Roseann Schaaf (USA)
Francophone Africa Marguerite Te 2yt S 6/ 2GS RQL@2ANBU
Africa Mesfin Araya (Ethiopia) Noreen Huni (Southern Afriga)June Koinange (Kenya)
South Africa Vuyiseka Dubula (South AfricalMelvin Freeman (South Afriga)
Neo Morojele (South Africa)Leslie Swartz (fath Africa)
Mental Health Consumers Sylvester Katontoka (Zambiaharlene Sunkel (South Africa)

*Members of Local Congress Organiségmmittee
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The aim of the congress is to host a profiaking event that will renvest the profit into the development of services currently
rendered by the 17 mental health societies in South Africa and to benefit those living with mental health needs.

Benefits to sponsors will include:

Improving the health of your brand and your comnityrprofile
1 Longterm branding on printed materials, promotions and media communications during the buildup to the 2011 Congress

1 Acknowledgement of your support and partnership in the international arena by the World Federation for Mental Health
and itspartners

1 Reaching world leaders in the field of mental health care and psychiatric disabilities in one place at one time

Though this is not an opportunity for the promotion of specific pharmaceutical products, you can leave
a large footprint on the lanstape of mental health and mental disabilities through sponsoring the
congress and exhibiting your community and corporate projects.

Please ote that all sponsorship amounts are exclusive of VAT, the 14% VAT should therefore be added to
the sponsored amont, and can be recovered from the Receiver of Revenue.

"V GLOBAL
MENTAL
HEALTH
2011
World Federation for Mental Health
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R500,000 R300,000 R150,000 R75,000

AvailableBrandingOpportunitiesfor negotiation

E Formal Congress AnnouncemeriisAbstracts BooE Internet StationsE
E Registration are& Internet Acces& Congress Programme Bookief{ LIS { SNBQ t NBLI N} GA2Y
E Welcome Cocktail Receptidh Opening plenarfg Gala DinnerE Closing Ceremony
E Psychiatric Art ExhibitioB Congress tea breaks & lunckE A social evening /film screening

EXCLUSIVE
EXCUSIVE SPONSORSHIP 0  SPONSORSHIP of ONE
EXCLUSIVE SPONSORSHIP of THREE of the ¢ TWO of the above of the above
opportunities (FirsPriority). (depending on the Platinum (depending onhe
Sponsorships). Platinum and Diamond
Sponsorships)

First Priority Second Priority Third Priority Fourth Priority
ExhibitionSpace ExhibitionSpace ExhibitionSpace ExhibitionSpace
54nt space only 36nT'space only 18n¥ space only 9m*space only

exhibit space exhibit space exhibit space exhibit space
5 Complimentary 3 Complimentaryrull 2 Complimentary 1 Complimentary
Full Registrations Registrations Full Registrations Full Registration

Fullpage ad in final Fullpage ad in final Haltpage ad in final = Quarterpage ad in
congress programme congres programme congresgprogramme final programme

All will enjoyE Visual recognition in the plenary sessiogs Logo & Link on congress website Delegate Bag Insert
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Congress Announcements

Formal congress announcements will be sent out in both electronic and hard copy format to a comprehensive global mailing.

Abstracts Book

Exclusive sponsorship of the Abstracts Book is available to the Platinum Level Sponsor. Thes Awsikawill include abstracts of all
papers and posters thatre delivered at the congresand is used extensively by delegates throughout the congress to plan their day.

Registration Area

Exclusive sponsorship of the Congress Registration Areafslaaif S® ¢ KS RSt S3115aQ SELISNASYyOS
the rest of the congress.

Congress Programme Booklet

This booklet will include delegate information and the congress timetable. The two inside covers of the printed progradrbme wil
available to the sponsor for advertising purposes. Inclusion of additional advertisements may be considered famympeting
O2YLI yASasr adzwaSOoi G2 (GKS SEOfdzaA@S alLkRyazNDa | LILINR G o
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{LISEF]TSNBEQ t NBLI NIFGA2Yy [ SYyidNB

This centre facilitates the loading@pre@A SgAy 3 2F LINBaSydalrdazya G2 SyadaNB (KFG GKSe@
The sponsor may brand the centre.

Internet Stations

Complimentary internet access will be available at 6 Internet stations. The sponsor can brand thedapeavede computer screensavers.

Exhibition Space

The Exhibition Space will be the meeting place of all delegates for refreshment breaks and lunches, as well providinfgral nemoet
Access. Delegates will have the opportunity each day to visigthéitors. With each of the different sponsorship levels, you will receive a
preferred location to advertise your products and services.

Pharmaceutical companies could exhibit their community and corporate responsibility projects. Posters could plist@fgpeoducts
and/images of products (but no specific product promotion, handouts, questionnaires or prizes will be permitted.)

Complimentary Registrations

A full registration entitles the sponsor/delegate to all congress plenary and parallel sessicias events, refreshment breaks and lunches.

Visual Recognition in the Plenary Sessions

The logos of companies sponsoring the congress will be displayed on screen at the beginning of the congress sessions.
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Logo and Link on the Congress Website

Sponsorsvill benefit from extensive showcasing of their company on the congress website, thanks to key services that

delegates will be accessing online (e.g. Congress registration, accommodation, tours and abstract submissions).

Delegate Bags Insert

Sponsors maj y Of d RS [i
GKS RStS3aIrGsSaqQ
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Advertisement in the Final Programme

Advertising space is available in the final programme which is given to everattelggpn registration at the congress.
(You will need to provide a primeady version of the insert no later than three months prior to the congress.)

Welcome Reception ¢ Monday 17 October 2011

Opportunities exist to sponsor either the entire Welcomeckiail or specific aspects of it, such as catering, beverages
(alcoholic and notalcoholic) and entertainmenifhe company logo will appear on all tickets to the function.

a4 LINRRd

Sponsors will be able to display their brand material and will receive recogaitithie reception and in the congress literature.

Plenary Sessions

Sponsos will be able to display their brand material
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Gala Dinner¢ Wednesday 19 October 2011

This will be a branded event, with naming rights, company logo on all invitations, and/ortopjies to sponsor other components

4dzOK |4 0SOSNI3ISa YR SYOGSNIIFIAYYSYyGd hLIiA2ya dzy RSN RAaOdzaairzy 1
Psychiatric Art Exhibition

An art exhibition of works of art produced by mental health consumedsraantal health care practitioners will be staged.

Recognition at the Refreshment Breaks and Lunches

Individual sponsorships are available for each of the refreshment breaks and lunches (or a combination of these):
17 to 20 October 2011: 2 refreshmentdaks per day and lunch every day
21 October 2011: Morning refreshment break only

The refreshment breaks and lunches are included in the registration fees and all delegates are welcome. These food gedinectevas

provide an excellent opportunity fgreople to network and are always well attended, as well offering sponsors ghufie presence. The
ALRYAaA2NRaA yIYS gAfft 0S RAALIXITESR Ay (GKS 9EKAOAGAZ2Y splayetl.t = | & 4Sft
Social Evenings

Aselection of casual social events and film screenings (including South African films) will allow sponsors to displapdh®iaterial and
receive recognition at the various events and in the congress literature.
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Branded Sessions in the Programme

¢t2 0S Odzali2YAaSR (2 adzAld aLkRyaz2NBQ NBIldZANBYSyida Ay tAyS gA0GK (F
Opportunities exist to either sponsor a specific section of the formal scientific programme, or to sponsdrtarlarsession outside of the

YEAY &aOASYGATFAO LINPINIYYS YR FAYSR G AYyF2NNAYy3A RSES3IFGSE 062c

Literature Samples for Insertion in the Congress Bag
A number of different sponsorship options exist, depending on the literature thenpiaiesponsor wishes to make available.

Costs are exclusive of design, production and shipping of the insert documents. All inserts are to reach the orgarasefstaddgs prior to
the event to ensure insertion into Congress bags.

Name Badge Cards & Lanyards

The Name Badge Cards and Lanyards will identify delegates attending the congress and will help to facilitate socialgaetworkin
Proceeding CD

Presentations of the Congress Proceedings/Abstracts will be made available on a proceeding cd to dethegatiesnd all four days of
the congress. Branding will include the company name/logo.
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This special category of sponsorship is to provide financial assistance to delegates from lower income countries whd teuld no
able to atend the Congress due to lack of funding. This specifically, although not exclusively, includes delegates from the ifrieah co
¢CKS ftft20FGA2y 2F &aLRyazNBKALI FdzyRa Oly o06S OdzadG2YAaSR (2 adzi

This option would be particulgrappropriate for companies who wish to contribute financially to the success of the Congress as part of their
Corporate Social Investment programme.

R50,000 R10,000

E A quarterpage advertisement in the official programme E A Business Card Advertisement in the

E The sponsplogo on the congress website final congress programme
" YR J ,f)\)/1 ,u2AuKS alLkRy. Bl t232 2y GKS (L
ElY AYasSNL 2% 0KS allZyazNL of the cangress website
AY UKS RSftS3alrudsaQ /2y3

E A complimentary full registration to the Congress

Note that all sponsorship amounts are exclusivelgf%oVAT; the 14% VAT should therefore be added to
the sponsored amount, and can be recovered from the Receiver of Revenue.

16|Page



1. Shell Scheme Package

R25, 000 exclusive of 14% VAT (i.e. R28,500 inclusive of 14% VASE) 3m x 3m stand and includes the following:

1 3m x 3m standard octonorm shell scheme fitted with 2 spotlights, 1 table and 2 chairs, and Dbiplug p
Set up and dismantling of the aboweentioned stand

One company fasciamaximum of 24 letters

Overnight security in the exhibition hall

Daily housekeeping hoovering of the aisles and general cleaning.

PLEASE NOTIEs the responsibility of thextibitor to ensure that their designated exhibition area is clean and in an orderly fashion
for the duration of the exhibition.

1 A company listing in the congress programme to include company contact details and product description (40 words maximum)
 ComplySy Gt NE /2y3INB&dad wSIAAGNI GA2YY H 9EKAOAG2NBRQ wSIAAGNF (A :

= =4 4 A

Your exhibition space does NOT include:

1 Transport and freight costs, storage, special materials, carpets or furnishings apawlifi@rhas been specified.

Telephone, computer and data lines.

Security solely for your own booth.

5SGFAf A NBIFNRAYI F@FATLFo6fS FNBAIKG F2NBINRAYIAZ ad2NF IS T
Social tickets (excepor the Opening Cocktail.)

Dedicated ADSL connection

Parking

1 Additional Trade Delegates

= =4 =4 4 A -

Please note that additional exhibitors will need to register at the standard rate.
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2. Floor Space Only Package

R2 500, 00 per/sqm exclusive of 14% VAT (i.e R2 850, 00 per/sqm inclusive of 14% VAT) and includes the following:

T
)l
)l

T
T

Overnight security in the exhibition hall

Daily housekeeping vacuuming of the aisles and general cleaning:

PLEASE NOTIE:s the responsibility of the exhibitor to ensure that their designated exhibitemiarclean and in an orderly fashion for the
duration of the exhibition.

A company listing in the conference programme: to include company contact details and product description (50 words maximum)
Complimentary Conference Registration per 9sgm of specen:

H 9EKAOAG2NBQ wSIAAGNI GA2ya AyOfdzZRAYy3IsS GSI&as 0201GFAf NBOSLI
Additional Exhibitors can register at the specified rate

Your Exhibition space does NOT include:

=4 =4 8 -4 -8 -4 -5 _2 -9

A dstribution board which needs to be purchased to gd®power for your stand

Transport and freight costs, storage, special materials, carpets or furnishing apart from what has been specified
Telephone, computer and data lines

Security solely for your own booth

Details regarding available freight forwardimsgprage, furnishings etc. These will be provided to you in the Exhibitors manual
Social Tickets (except the Opening Cocktail)

Dedicated ADSL connection

Additional Trade Delegates

Parking

NB* We are more than happy to arrange for the design and buildiygur exhibition stand.
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Sponsorship Invitation - World Mental Health Congress 2011

WORLD MENTAL HEALTH 2011
CPTICC - BALLRROOM EAST & WEST
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Consider the available options or prepare your own customised proposal appropriate to your company or organisation.

Make contact with the Congress Secretariat via thefaihg person:

The Conference Company: Congress Secretariat
Natalie Kensley Project Manager

Tel: +27 21914 2751
Email: Natalie@confco.co.za

Michelle Angelicg Sponsorship &xhibition Manager WGY“I.ENTA[
Tel:  +27 21914 2751 izlgALTH
Email: michelle@confco.co.za L

We will be glad to meet with you to discuss your requirements in detail. World Federation for Mental Health

Upon approvabf the application for sponsorship, all relevant information regarding sponsolsingbs, benefits, exhibition space
assignment and invoice for payment will be provided by The Conference Company.

Once fullpayment has been made upon presentation of the invoice, confirmation of sponsorship and exhibition stand assignment will
be confrmed in writing by the Congress Secretariat.

Notification of cancellation of sponsorship must be submitted in writing. If the cancellation is made between 90 and J2@bdays

the setup date of the congress, a 50% refund will be afforded. NO datioa will be accepted within the 90ay period leading up to
the event and NO refund will be given.
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